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Introduction, scope of study and sources of
information

The aim of this Manual is to enable us to gathenmarable information about domestic
tourism in individual countries. In general ternmgtional tourism is defined astivities of
persons travelling to and staying in places outsiée usual environmentf the trips are made within
the geographical limits of the country in questiae, talk of domestic tourism; if they are made
to other countries, this is outbound tourism.

As a rule, national tourism (domestic and outbouadjuantified and characterised by way of
household surveys, which may be supplemented byrmation obtained from the supply
standpoint (establishments and tourism companies)exific studies at tourist destinations.

The manual focuses on studying domestic tourismutjin household surveys, offering each
country or institution the chance to select what Iselits its needs and resources.

In preparing the manual we have mainly taken imtooant the methodologies for compiling
the Spanish National Statistical Institute (INE)udehold Budget Survey, the INE Living
Conditions Survey, the Spanish Institute of TourBtudies (IET) Survey on Tourist
Movements of Residents in Spain (FAMILITUR), anc ttechnical mission carried out in
Jordan in February 2008 under the European CononiddEDSTAT Il Project.

The Manual is the result of the broad experienceassed by its authors in numerous
consultancy and technical assistance missions muntdes in Latin America and the
Mediterranean Area.

At all times we have adhered, in the interests ofgarability, to the international
recommendations on tourism statistics.

Specifically, from the institutional point of vieand for the present Manual, we have taken into
account:

- the requirements and recommendations of the Eunopsdon on tourism statistics
prepared by the Statistical Office of the Europ€ammunities (EUROSTAT) over the
last few years;

- the renewal of concepts and statistical approaetésh has been taking place since the
World Tourism Organisation Conference in Ottawa 1i@91, and the subsequent
adoption of recommendations by the United Natiotaigical Commission in March
1993;

- the latest methodological references for the puagmar of the Tourism Satellite
Account, which have been presented recently by ESRAY, the Organisation for
Economic Cooperation and Development (OECD), thel@iVvéourism Organisation
(WTO) and the United Nations Organisation (UNO).

More information on domestic tourism statistics heetology can be found in the
abovementioned references.
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1 Aims

The two main aims of this Manual are to:

- quantify the flows of resident travellers betwebka tlifferent regions of a country and
abroad,;

- characterise the tourism trips made by residenieliexrs, including destination and
reason for the trip, its duration, type of accomatamh, transport used, overnight stays
or expenses incurred.

2 Alternatives to the design of a survey

For the design of a household survey, two alteveatcan be used: panel type surveys (either a
pure panel without rotation or a rotating panelyperiodic surveys without panellising. Each
has its advantages and disadvantages.

Collection of longitudinal data

In general, panels are used to collect longitudit@dh for statistical analysis. Such data can be
obtained only from periodic surveys by means afosgiective series which rely excessively on
the memory of the interviewee. Cross-sectionahesions (referring to specific moments) can
be obtained from either a rotating panel or a pameel, providing the regeneration mechanism
is efficient. Panels provide much richer informatidfvowever, to gain full advantage, much
more attention, time, and effort needs to be iragst

Information on the household and the traveller
It is easier to estimate change if a certain priigoiof households remain fixed in the sample.

Change at a disaggregated level, unit by unit (@leolsl or person), can only be measured in a
panel structure, with or without rotation. The ppamel is the better choice in this case: panel
data will improve in quality when the number of éinperiods increase and each household
remains in the sample longer.

Fieldwork

The fieldwork of a rotating panel is comparativetpre straightforward than that of the other

two alternatives. Having a pure panel requires ntione to be spent on ensuring the ongoing

cooperation of each household, including follow-gpsthem or on their members when they

change their address. In fact, a panel of this tgpe panel of people, since these are the only
units that remain viable, while the households mendergo various changes and even

disappear.

The major drawback of periodic surveys is that g\ene, the interviewers have to obtain the
cooperation of all the households for the firstejravhich is more laborious than keeping the
households that have already cooperated previoGsiythe other hand, the main advantage of
periodic surveys lies in gathering information fratifferent periods, making it possible to
estimate the features that are sufficiently staith greater reliability. Rotating panels offer the
same advantage to a limited extent, depending errate of rotation (the rate at which the
sample is replaced). Pure panels generally do ffet ¢his advantage, except when the
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characteristic under study enables repeated olisBrsaf the households to be considered as
accumulated information.

Lack of response

One disadvantage of panels, whether rotating arisdhat any lack of response continues to
accumulate throughout the cooperation cycles, thauig somewhat greater at the initial stage.
This means that a substitution mechanism to keegdmple size stable may have to be used,
something that would not be so necessary in perisdiveys. In panels, however, the lack of
response can be handled easily at the second eecudnt cooperation interviews with the
households, as there is more detailed informatiorthem, corresponding to earlier cycles,
which may be used for attributing or re-weighting.

Recall effect and learning effect in the trip decleation of reporting units

The use of panel type surveys allows us to use bl as notebooks, making it easier for
reporting units to recall the various trips theywdamade, whereas if the survey is not
panellised, the reporting unit will not be awareanfimpending interview.

Panel type surveys, however, have the disadvantedgefter the first interview, the reporting
unit might under-report the number of trips as eaighgenerates the need to complete another
table.

3 Preparation of the questionnaire

The content of the questionnaire is one of thecbasirts of the investigation, so special
attention has to be given to its wording. Theradsstandard questionnaire on an international
scale — each country should adopt the wordingitltitems fit in accordance with its particular
needs. In principle, the questionnaire should bedea to suit the needs of the various users of
the information:

- basic information on the volume and nature of ddimésurism, to guide the country’s
tourism policies;

- information for private associations and compainigbe sector;
- information on tourist spending for use in TouriSatellite Accounts;
- information on outbound tourism for use in the Bakof Payments current account.

In drafting the specific questionnaires, the autharalysed questionnaires currently used in use
in ten countries from different geographic areasmiost of the countries, the questionnaire
forms part of different household surveys (e.g. dtabForce Surveys, Living Conditions
Surveys, and Household Budget Surveys). We sughasthe questionnaire be simplified as
far as possible, in order to meet the specific segdhe various users. For example, INE in
Spain includes tourism as an integral module inHbesehold Budget Survey (see Annex 1),
while Jordan's Department of Statistics appendgjtiestionnaire as a module to the Income
and Expenditure Survey (see Annex 2).

If resources are available, surveys specificaiydomestic tourism should be developed in the
interests of greater flexibility in the preparatiointhe questionnaires.
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4 Some concepts and definitions

The following paragraphs set out a number of usddahestic tourism concepts and definitions.
For additional information, readers are directethtinternational documentation listed in the
introduction to the Manual.

Choice of the main reporting unit

It is best to interview persons who are able tovjale basic information on all persons living in
the dwelling, so as to obviate having to interviewvery single member of the household. As a
rule, only persons of full legal age who know thartsm habits of all members of the family
unit should be chosen.

If the selected reporting unit does not have alrtecessary information about any of the trips
undertaken by the household in the period in goestit will be necessary to interview a
member of the household who actually took parthi$ person is not available at the time of
the interview, the questionnaire should be comglet®ther day, when he/she is available.

Information relating to households

A household is considered to be a person or afggérsons who together occupy a principal
family dwelling or part of it and consume and/oamhfood or other goods paid for from the
same budget, i.e. it is a set of persons who hauegée budget.

A set of persons share a single budget when they their resources and share common
expenses. However, anyone who does not supplynessbut pays a share of common budget
expenditure is also considered to belong to thglsibudget.

A household is considered to be travelling when ang of its members has made one trip
during the period in question, irrespective of thanber of trips that have been made or the
number of individuals who have travelled. Non-tidmg households are those where none of
the members has made a journey in the period istigue

Information relating to individuals

An individual is considered to be travelling whes/'she has made at least one trip during the
period in question.

For panel type surveys, collecting information tielg to travellers, this variable is not additive
(i.e. individuals cannot be added month by momhgingle person who makes several trips in
the survey period in question is considered to biagle traveller.

Dwelling

A structurally separate or independent enclosuractwhfrom the way it was built,
reconstructed, converted or adapted, is designed tohabited by persons or, even though not
designed initially as such, constitutes the nonrasidence for one or more persons. Enclosures
which, despite being initially designed for humaabitation, are given over entirely to other
purposes are not considered to be dwellings (eogetbeing used solely as business premises).
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Trips

A trip is considered to be the displacement of e away from his/her usual environment
with at least one overnight stay. Any displacemeimgolving residence of more than
12 consecutive months at the place of destinatierexcluded.

The sphere of investigation should include recurteps, including those made by students
and/or workers who travel to a place different frdre one where they live from Monday to
Friday, and those that form part of their workirmgbaoisiness activity, e.g. attendance at trade
fairs and congresses.

Usual environment

As recognised in various international methodolabienanuals, the concept of usual
environment is hard to define in precise terms. ifilsétution compiling the country’s tourism
statistics needs to decide which concept of usmalr@nment they will use. Distance (such as
mileage covered, duration of displacement, or athimative territorial units) or frequency
criteria may be applied.

It is recommended that when a country conductsmaedtic tourism survey for the first time,
the questionnaire should use all three of the albewtioned criteria to identify the usual
environment.

The specific features of each country and a detalealysis of the results should enable the
usual environment to be defined more preciselys Thiextremely important when it comes to
quantifying domestic tourism.

For example, according to studies carried out imirgpusing differing definitions of usual
environment would result in differences of morentl38% in the total number of trips made by
residents of Spain.

Overnight stay

An overnight stay corresponds to each of the nigfdasa traveller remains or is registered at a
collective accommodation establishment or at pevaturist accommodation, even where
his/her physical presence is unnecessary. The gevégagth of stay would be calculated as the
average number of overnight stays on each trip.

Reason for the trip
Main reason for making a trip. Without this theptwould not have been made.
Means of transport

This variable usually reflects the main means ahsport used for making the trip, i.e. the
means used for covering the major part of the distato the place of destination. Where
various means of transport have been used, thendagoones are not exploited. Each trip,
therefore, can have only one associated meanareiort.

Type of accommodation

As with the means of transport variable, type ofamemodation reflects the main type of
accommodation used during the trip, i.e. the tyjpgcoommodation where the greatest number
of nights is spent.

Total expenditure

This includes expenses before and after the tsipyedl as expenses incurred during the trip.
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5 Areas of investigation and frequency

Population scopeThe target population of the investigation, on akhithe data and the
tabulations will be compiled, is the set of privéeuseholds as well as the persons forming
part of them.

Geographical scop&he whole of the country in question.

Time scope:One of the most important items of the surveytssfiequency in terms of

producing results. The decision may depend on tifiermation collection schedules, the
required sample size, the design of analysis afiieraent work and, above all, the nature of
the actual survey (for example, whether it is aofshort-term statistics or structural statistics)

Considering the seasonality of tourism, the timepscshould be short-term, either three or
four-monthly.

In addition, based on the country’s needs, theesigrghould be carried out every year, with a
view to compiling annual data and preparing indicatfor assessing the economic impact of
tourism .

6 Sample design. Sampling type and units.

For a panel type survey, a two-stage conglomeiatgpbng procedure with subsampling and
stratification of the first and second stage usiieuld be used if possible. The first stage units
are the census sections, the second stage unitgriti@pal family dwellings. Stratification
usually follows a dual criterion:

- demographic criterion, with each section assigoeahe of five habitats, depending on
the size of the municipality to which the secti@idmngs;

- socioeconomic criterion, according to the socioeoaic category of the working
population of the section within each habitat.

Thus, the working sample universe would excludéective establishments, such as all hotel
and catering establishments. On the other harttgve statistical consistency, the set of family
dwellings would include only principal dwellingscaupied for the whole or part of the year as
the usual or permanent residence, thus excludiognsehomes for summer or weekends. This
does not mean that the tourism in second homestitaken into account, as this is done by
collecting data on principal dwellings.

Everyone usually residing in the principal dwellihgs to be interviewed on their tourism
activities, regardless of whether they form a fgmuhit in the strict sense. The concept of
household requires co-habitation and a common huagledoes not require the existence of
family ties. Where various families live togethtre one that owns the house or that appears in
its lease agreement should be selected.

In the interests of representativeness, the secttiould be distributed non-proportionally,
with smaller regions in population terms being gssd more sections than under a strictly
proportional arrangement.
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7 Validation and imputation

Each register should be subject to the rules aflagbn, i.e. the rules applying to the validation
process for each questionnaire.

Accordingly, the fields requiring imputation inpirt each register will be those where we
detect a blank, a value out of range, or a valaé does not comply with any of the rules of
validation relating to that field.

Imputation should take into account the principbésconsistency. Any imputed value must
meet all the rules of validation and neutralitye thet of values imputed should have no
significant effect on the distributions of curretimnple or cross frequencies.

Imputation is usually done in one of the followitvgp ways:

- By means of deterministic criteria: When a fieldbt® imputed is detected in a given
register, the program looks for the deterministigiitation criteria for that field. If
there are any, it tries to apply any one of thésda, reviews the validation rules and
detects whether there is still a rule which is being met. If so, the program applies
another determinist criterion and so on until theuted value is correct.

- By means of probabilistic criteria: In some casetedninistic imputation will not be
possible, either because the deterministic rules nat been defined for imputation of
the field, or because the register to be imputezssdmt meet one of the conditions for
application.

In the specific case of questions relating to exrere, the following FAMILITUR
methodological guidelines should be applied:

- At the time of information collection, an on-linealidation of the declaration of
expenditure is made, based on upper and lowerslimittained by combining the
variables for trip destination, means of transpartd main accommodation. The
validation is concerned with mean daily expenditper traveller. It is imputed in
accordance with mean expenditure per traveller dnlyregisters that have no
information.

8 Elevation

Which files will be elevated will depend on the podf the investigation. They might include:

- household file

individual file
- trip file
- excursion file

After calibrating the sample to obtain the weidghtat are a suitable representation of each item
in respect to the population in relative terms, pveceed to the next stage - elevation to the
total population, i.e. assigning the weight thastbepresents each element of the sample in
absolute terms. For this purpose we use an elevitaor calculated thus:
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Universe population

Elevation factor = ==—--mmmmmmmm e

Sample size

To obtain the elevated data, we multiply each sam@gister by the weight resulting from its
calibration and by the elevation factor.

To obtain data on trips and excursions, we haveeference populational frame, and so the
data do not have to fit any population. The restilthe estimation is determined by applying
the weight of the individual who has made them.rE&ip or excursion inherits the weight of

the individual to whom it relates, and there igd¢iere a univocal relation between the two.

9 Geographical disaggregation, tabulation and distrilnition of results

The level of functional and geographical detaiies@according to each country’s needs.

Depending on user demands, a specific tabulatian ghould be drawn up to show clearly the
results obtained by the investigation. National ezignce shows that tables should be
accompanied by graphs, maps, press releases, etiticspublications.

The level of data disaggregation should be supg@diyean appropriate sample size. It is better
to offer consistent information rather than ovetgtailed breakdowns.
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Annex:
Draft questionnaires

Annex 1- Questionnaire on Domestic Tourism used by the-8yfain (module
integrated in the Household Budget Survey).

Annex 2- Questionnaire on Domestic Tourism used by theafiegent of
Statistics - Jordan (module integrated in the Ine@md Expenditure Survey).
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Continuous Household Budget Survey
Trip and Excursion Questionnaire

|_0_|

A. ldentification

1. Section identification data

Province I

Section sequence number A Y T

Municipality

District/section I Y I | |

Twice-weekly group 1l

2. Dwelling and household data 3. Respondent data

Household code | | | [ Name and sequence number of the respondent of this
guestionnaire

Dwelling sequence number L L]

Household sequence number [

Actual cooperation code |

Notional cooperation code | |

4. Log period for travel expensSesQUARTERLY + TWICE-WEEKLY REFERENCE

From |__|__Jof |_|__Jof |_|_|__bntl]|__| Jof |_|__Jof |_|_ | |

Nature, characteristics and purpose

The Continuous Household Budget Surveis a national statistical source largely devisedhtain information for studying and
monitoring household expenses.

Legislation

Statistical confidentiality
Any personal data procured by statistical officesmotected bygtatistical confidentiality (s. 13.1 of the Public Statistical Offices Act%of
May 1989 (Spanish “LFEP”)). All statistical staffeaduty-bound to keep statistics in confidencd (sl of the “LFEP”).

Duty to provide data

Acts 4/1990 and 13/1996 lay down tihety to provide data as requested to compile

these statistics. Statistical offices may requati flom Spanish and foreign natural and legalquers

resident in Spain (s. 10.1 of the “LFEP”).

All natural and legal persons who supply dsttall reply truthfully, accurately, fully and withi n the deadlineto survey questions duly p
to them by statistical offices (s. 10.2 of the “IlF*IE

To ensure that these rules are enforced, the INEH®apower to impose penalties (s. 48 LFEP).

Mod. PF-VEX
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B. Classification of trips and/or excursions

1. Could you tell me if you or anyone else in younousehold went on a trip or excursion between of
and of (the period on the front page of

the questionnaire)?
Yes [ ]1=GotoQ2

No[]6 = END

2. Specify whether you have gone on...

1. Overnight trips in Spain YES []1 = Numberoftrips |__ ||
NO [le6

2. Overnight trips abroad YES []1 = Numberoftrips |__| |
NO [l6

3. Excursions in Spain YES []1 = Number of excursions |___ | |
NO [l6

4. Excursions abroad YES []1 = Number of excursions |___ | |

NO []6
Interviewer:

« If you answered yes to question 2 option 1, go Table 1
« If you answered yes to question 2 option 2, go Table 2
« If you answered yes to question 2 option 3, go Table 3

« If you answered yes to question 2 option 4, go Table 4

You must complete as many tables as you gave pos#tianswers to the different options in question 2Where the
number of overnight trips in Spain or abroad is grater than eight, or the number of excursions in Spa or abroad is
greater than nine, complete another questionnaire.

Please complete the corresponding tables for eachdaevery trip and excursion you have gone on.

15



C. Table 1. Overnight trips in Spain

1.1 Trip number
1.2 How many trips did you make to the
same destination?

2. Start and duration of trip.

(Specify the last trip to the same destination

1. On what date did your trip start (day and
month)?

2. For how many days did the trip last?

3. How many household members went on
the trip?

4. What was the purpose of the trip?

1 Work

2 Leisure/ holiday or other

(11
(12

5. Did you purchase a tourist package?
1. YES

6. NO

0]

0]

[]1
[16

6. How many nights did you stay at:

1. Group accommodation: hotels, campsites
etc.

2. Privately owned accommodation

3. Privately rented accommodation

4. Other accommodation

7. Which modes of transport did you use on
the trip?

. Car

. Aeroplane
. Coach

. Train

. Ship
. Other

oOuUhwWNPE

1= Qs

13
[14

[]6

=Q9

1= Qs

13
(14

[l6

=Q9

8. Write the total number of km you
travelled

9. Did you spend money on?
1. Food or drink in restaurants, bars and
cafeterias

(11

2. Food and drink in commercial
establishments

[12

3. Other costs

[13

(11
[12
[13

(11
(12
[]3

10. Do you know the total cost of the trip?
1. YES

2. NO

[11= GotoQ11

[16= GotoQ12

[11= GotoQ11

[16= GotoQ12

[]1=GotoQl1

[ 16= GotoQ12

11. What was the total cost of the trip?

16



12. Show at least the range the total cog

of the trip in euro falls within.

1
2
3.
4,
5
6
7
8

< 200

from 200 to 399
from 400 to 599
from 600 to 799
from 800 to 999

from 1000 to 1499

from 1500 to 2499
> 2500....

2
3
4
5
6
7

I

2
3
4
5
6
7

0
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D. Table 2. Overnight trips abroad

1.1 Trip number

1.2 How many trips did you make to the
same destination?

2. Start and duration of trip.

(Specify the last trip to the same destination

1. On what date did your trip start (day and
month)?

2. For how many days did the trip last?

3. How many household members went on
the trip?

4. What was the purpose of the trip?

1 Work (11 []1 []1
2 Leisure/ holiday or other []2 []2 []2
5. Did you purchase a tourist package?
1. YES []1 []1 []1
6. NO (16 []6 []6
6. How many nights did you stay at:
1. Group accommodation: hotels, campsites
etc. I I I
2. Privately owned accommodation

I I I
3. Privately rented accommodation

I I I I I
4. Other accommodation

I | I | I
7. Which modes of transport did you use to
get from Spain to the country of destination?,
1. Car
2. Aeroplane []1 []1 []1
3. Long-distance coach [12 []2 []2
4. Train 13 13 13
5. Ship 14 (14 (14
6. Other 15 15 15

[l6 16 16
8. Write the total number of km you
travelled [ O Y S A I |
9. Did you spend money on?
1. Food or drink in restaurants, bars and
cafeterias (11 []1 []1
2. Food and drink in commercial
establishments []2 []2 []2
3. Other costs
[13 [13 [13

10. Do you know the total cost of the trip?
1. YES

2. NO

[11= GotoQ11
[16= GotoQ12

[]1=GotoQl1
[ 16= GotoQ12

[]1=GotoQl1

[ 16= GotoQ12

11. What was the total cost of the trip?

18



12. Show at least the range the total cog

of the trip in euro falls within.

9

10.
11.
12.
13.
14.
15.
16.

< 200

from 200 to 399
from 400 to 599
from 600 to 799
from 800 to 999

from 1000 to 1499

from 1500 to 2499
> 2500....

I

19



E. Table 3. Excursions in Spain

1.1 Excursion number

1.2 Number of excursions to
the same destination

2. Did you spend money on?

1. Food or drink in restaurants

bars and
cafeterias
[]1 ]1 ]1 1
2. Transport
3. Shopping []2 [12 [12 [12
4. Other costs [13 [13 [13 [13
4 4 4 4
3. Do you know what the total
cost of the excursion is?
1. YES
[11=GotoQ4 [11=GotoQ4 []1=GotoQ4 [11=GotoQ4
6. NO
[16= GotoQ5 [16= GotoQ5 [16=GotoQ5 [16= GotoQ5
4. What was the total cost of
the excursion? S R e e e
I I I I
5. Show at least the range the
total cost of the excursion in
euro falls within.
17. <20
18. from 20 to 49
19. from 50to 79 []1 (11 (11 (11
20. from 80 to 119 ]2 ]2 ]2 ]2
21. from120to 159 []3 [13 [13 [13
22. from160to 199 [ 14 [14 [14 [14
23. from200to 399 []5 [15 [15 [15
24. >400.... []6 (e (e e
17 07 07 7
[18 18 18 18
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F. TABLE 4. Excursions abroad

1. Excursion number

1.2 Number of excursions
to the same
destination

2. Did you spend money
on?

1. Food or drink in
restaurants, bars and
cafeterias

1 1 1 1
2. Transport
12 ]2 ]2 12
3. Shopping
13 13 13 13
4. Other costs
g (14 (14 14
3. Do you know what the
total cost of the excursion
is?
1. YES []1= GotoQ4 [11= GotoQ4 [11= GotoQ4 []1= GotoQ4
6. NO [16= GotoQ5 [16=GotoQ5 [16=GotoQ5 [16= GotoQ5
4, What was the total cost
of the excursion? [ N NN NN A N A N AN N N VA A NN N N N A S N
I I I I
5. Show at least the range
the total cost of the
excursion in euro falls
within.
1. <20
2.from20to 49 []1 []1 []1 []1
3.from50t0 79 []2 [12 [12 []2
4.from80to 119 []3 [13 [13 []3
5. from 120 to 159 [ 14 [14 [14 [ 14
6. from 160 to 199 []5 [15 [15 (15
7. from 200 to 399 []6 [16 [16 []6
8. =400.... 17 17 17 17
18 18 18 18
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Domestic Tourism Sarvey
2008

Confidential information according to Statistical Law N°(8) Year 2003

Serial. No. of cluster_ | | | |

ddlgd 4 Y1 AL
Ll csluanl 5 g

Part one: Identification

101 Governorate | | | 110 Serial No. of Householgllir;t?re L

102 | District | 111 No. of Building in the Block | ......................

103 | Sub district || 112 No. of dwelliggiigi:‘ge .....................

104 Locality | | | | 113 CycleNO.|| | | |

105 | Urban/ rural || 114 Name of head of house hold.....................

106 |Area . 115 Address | ..o

107 | Neighbourhood | | | Tel |,

108 Block NO. | | | | 116 Strata No. || |

109 ClusterNo. | | | | | 117 Ser. No. of Questionnaire | | | | | |

118 | Did the Family or one of the members under take a @mestic Trip during the last quarter?
1.Yes (cont.) 2. No (Go to questiB@04) ||

119 | No. of domestic trips that were under taken by théamily or one of the members
|

Amman PO Box 2015 — Telex : 24117 — Fax : 53007 Phene Jabal Amman : 4624313 — Phone El-Jabiha :

5300700
Email:stat@dos.gov.jo
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Part two: Travel and expenditure details

201 202 203 204 205 206 207 208 209 210 211 212
) " What was the . : |
Serial. No No. of Purpose of trip What was distance Type of No.of Where did you Was it otal Amour] Total
of person the main transport? nights? sleep? afull paid cost of
trip who 1. Lesure and holidays? destination (km) package for the trip
traveled? 2. V@tlng Frinds and If one 1. Hotel trip? the . .
relatives? Items of expenditure in JD'S?
3. Business trip 1. Privit care day trip 2. Suits package
4. Conference 2. Public car goto 8. Furnished 1. Yes (cont.) )
apportment trip?
5. Training 3. Rented car Q 209 4. W|th frineds  or 2. No (Go to
relatives
) 5. Owned
6. Shoping 4. Plane appartment Q 211)
7. Medical treatment 5. Others......... 6. Camps 1 2 3 5 7
8. Religus trip 7. Others
9. Schoole or " Shopping Entertainment ”
. - 4 4
university trip 5 E g
10. Others.............. 3 3 5 14 24 | ws| 25| 2
5] € Z T
£ c c —= Others
S g 8 % 8
=] Q @ Eol
2 - N I - - O
XX x XXX x x & © K] 3 5 =
< g 3 &
[} O
z
TRIP (1)
TRIP (2)
TRIP (3)
TRIP (4)
TRIP (5)
TRIP (6)
TRIP (7)
Total

Cultural : Includes payments for accessing historical $&s, museums, cinemas theatres and entertainments sit8s-

Routine: Usual purchases from commercial stores- 1
Related: Purchases related to the touristic trip such agavel needs and gifts- 2

Sports: Spendings on sport activites -4
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Part three: Tourism data

301

302

303

What were the activities done?

What was your source of
information of the trip?

Trip satisfaction

Serial. No
of 1. Water sports 1. T.V. advertisments brouchers 1. Good
trip 2. Musiumes 2. Movies 2. fine
3. Historical monuments 3. Own knowledge 3. Poor/ bad
4. Camping 4. From friends 4. V.good
5. Festivals 5. Book& magazines
6. Others 6. Information provided by hotels
7. Non 7. Others
X X X
TRIP (1)
TRIP (2)
TRIP (3)
TRIP (4)
TRIP (5)
TRIP (6)
304: Reason for not under taking a trip during thelast Quarter
1. Notinterested
2. High cost of accomodation
3. High costs for using the facilities L
5. Competing offers from neighbouring countries
6. Lack of public transports
7. Others
Work Process
Position Name Date Signature
Surveyor 200.../........ /... ..
Field
supervisor 200..../........ /... ..
Office
inspector 200..../........ /... ..
Codifier 200.../........ /... ..
Data entry
clerck 200..../........ /... ..
Data entry
inspector 200.../........ /... ..
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Guide of Touristic and historical sites in Jordan

N° Site Symbol |N° Site Symbol
1 Petra 21 El-Kousour El-Sahraouia
2 Jerash 22 El-Shoubk
3 Aqgaba 23 Azraq Wildlife reserve
4 Dead Sea 24 Dhana Wildlife reserve
5 Umm Qais 25 Shoumary Wildlife reserve
6 Wadi Rum 26 Ma'in Baths
7 Ajloun 27 Afra Baths
8 Kerak 28 El-Houma El-Ourdounia
9 El Maghtass 29 El-Ramtha
10 Mount Nebo 30 Amman El-Kaoumi Garden
11 Madaba 31 Ghamdan Garden
12 Mukawir 32 El-Jabiha El-Tarwihia City
13 Ybla (Tabak Fahl) 33 Folk Life Museum
14 Umm Al-Jimal 34 Museum of Jordan Antiquities
15 Dabbin 35 Aqgaba Museum
16 War El-Agh 36 Madaba Museum
17 Ramimin 37 Salt Museum
18 Zi 38 Makamat Es-Sahaba
19 Wadi Sha'abi 39 Irak EI-Amir
20 Mount El-Kalaa 40 Others (to specify...)
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