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Executive Summary 

 

This is the fourth edition of the annual Digital Agenda Scoreboard 

It is the last edition before reaching the expiry year of the Digital Agenda in 2015. Therefore, 

it looks at the overall development over the last four years. 

In general, the results are positive. 

Internet usage is increasing rapidly, an now stands at 72%, up from 60%. Progress 

has been even faster among disadvantaged groups.  

Online shopping is doing well, too, arriving at 47% and 10 points up from the start 

of the DAE. 

High-speed broadband is now available to 62% of the population, more than twice 

the 29% we had in 2010. Still, so far progress has been heavily concentrated in 

those urban areas where alternative infrastructures compete. Given the limited 

advancement in extra-urban areas, it is thus too early to judge whether the 2020 

broadband targets will be reached.  

However, there are a few areas where progress is insufficient. 

eGovernment take-up by citizens only added four points over four years, is 

growing more slowly than other online applications and is indeed stagnating in a 

number of countries. Clearly, neither the potential savings in administration costs 

nor the potential benefits to citizens are fully exploited. 

A mere 14% of SMEs use the Internet as a sales channel, only two points up in 

four years. With such low rates, eCommerce can only be very limited tool for 

SMEs to grow and create jobs, 

Public support for R&D in ICT is well below the annual growth needed to achieve 

a targeted doubling by 2020; budget deficit reductions have taken their toll. 

Finally, cross-border shopping is growing only slowly. 

 

 

Each of the sections of this document can be downloaded as a separate powerpoint 

presentation from http://ec.europa.eu/digital-agenda/en/scoreboard. On this website all the 

data used is equally available in much more detail for downloading or visualisation. Finally, 

detailed country profiles for every Member State can be found there, too. 
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