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Cinema
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Strong growth in cinema-going

Richard Deiss

Trends 1950-1990

Following a steady increase after the Second World War, cinema attendance
in most European countries peaked in the 1950s. The cinemas offered news
and feature films, and the choice in leisure activities was more limited than
today. Things changed when television turned into a mass medium during the
fifties and sixties. Despite the increasing number of colour films and the intro-
duction of Cinemascope, admissions steadily declined in Europe. In the sev-
enties and eighties, admissions continued to decrease, partly due to the intro-
duction of cable and private satellite television, and home video.

Cinema in the nineties: growth in admissions

In the nineties there was, however, a renaissance for the cinema in Europe,
reinforced by the appearance of modern multiplex cinemas. From 1990 to
1998 cinema admissions in the EU increased by 38%. Growth rates have
been especially robust since 1995 (6-10% per year). The latest results confirm
this trend: the EU-15 audiences increased in 1998 to 796 million, a growth of
6.9% compared to 1997. Apart from the general growth trend, the appearance
of blockbuster films (the ‘Titanic’ effect in 1998) and in addition weather con-
ditions have an impact on the evolution of admissions in a given year.
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Figure 1: Number of admissions (cinema tickets sold) in the EU-15, 1990 - 1998,
source: Eurostat, AUVIS database
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instance, in 1998, the Belgian Kinepo-
Ii_s Group opene_d the world’s largest Box office receipts
cinema in Madrid, a 25 screens and Total  Per screen| Admissions
9 200 seats complex. [bn ECU] [1000 ECU]| [million]
1990(  2.40 128 577
. 1991 2.61 138 594
Ano_the_r_ important element was the 1992 259 138 574
avallablllty - of SUCCG-SSful home' 1993 2.94 157 653
produced films that continued bringing 1994| 3.04 159 658
audiences back to the cinemas. In 1995 3.01 153 641
1998 the success of the movie ‘Titanic’ 1996  3.37 163 700
contributed to the increase. The total 1332 i'gg 122 ;gg
box-office receipts for EU-15 in 1998 -
were 4.3 bn ECU (up +12% from Table 1: Box office receipts (incl. taxes and other duties) and admissions
1997). France was the Member State in EU-15, source: Eurostat, AUVIS database
with the highest box-office receipts in
1998, i.e. 907 million ECU (+16% from Box office receipts i National EU-15 US| Admissions | Average
1997) followed by UK at 835 million 1998 Total :iPer capita origin origin origin| Totali Per ticket
! X [million ECU] [ECU] [%] [%] [%]] [miltion] it ice [ECU
ECU (+4%) and Germany at 813 mil- — — — — Ca‘zi price [5 4;
. 0, - . . N N . . .
lion ECU (+9%). EUR-11 3184 10.9 : .| e216 21 5.21
B 132 13.0 20 245 724 254; 25 5.20
When dividing the box-office receipts DK 72 135 128 21.7 77.6] 11.0; 21 6.50
by the population, it can be found that D 813 9.9 81 144 854 1489 18 546
g d EL 61 5.8 : : | 1240 12 4.93
EU-15 citizens spend on average 11.5 E 386 9.8 119 203 786| 1084 28 3.56
ECU per year (or ca. 0.1% of their in- F 907 15.5 27.0 . 64.0| 170.1i 29 5.34
come) while the average American IRL (@ 58 15.8 2.0 : | 1248 34 4.71
; [ 587 10.2 248 350 637 1185 21 4.95
spends more than twice (23.0 ECU) Lo 8 187 0.2 . 785 14 33 5 6
the amount. NL 118 76 5.6 TTgos| 201 13 5.8
A®5) 87 10.8 : : ] 152; 1.9 571
Highest spend within the EU-15 was EIN 21 ‘7‘-; 1011 1851 806 12-2 ig g-ég
recorded in Luxembourg with 18.7 s 118 133 147 . 761| 158 18 7.45
ECU per capita, where a new multiplex UK (3) 835 141 118 93 817| 1155 20 7.23
helped to increase the turnover. In
Iceland the expenditure per capita was :\“’s:jvr;‘;/ 63 i;‘g g-g 22-2 11-‘5‘ gé g-gg
even higher (34.3 ECU) than in the Switzerland 126 17.7 16 | 1590 22 7.90
USA. Canada 166 5.5 2.0 85.0[ 106.6: 3.5 3.09
United States (4) 6198 23.0 94.5 1480.7; 5.5 4.19
Japan 597 4.7 30.8 66.0] 153.1i 1.2 8.63
Australia 352 18.7 4.1 87.0] 80.0i 4.2 4.40
(1) National origin 1991. (4) National origin 1995.
(2) National origin and US origin 1996. (5) Box office receipts and average ticket
(3) National origin 1996, EU-15 origin 1995. price per cinema ticket, source: Media Salles

Table 2: Box office receipts (incl. taxes and other duties), total, per capita and
shares of origin, number of cinema admissions (cinema audience), total and per
capita and average ticket price, 1998, source: Eurostat, AUVIS database
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In 1998 there were European films
in the top 3 box-office admissions
in seven Member States (of 13 with
data available). In Denmark, Aus-
tria and Finland domestic movies
were first-runner-up. In Spain and
Sweden domestic movies were
second-runner-up. In ltaly, as in
France, domestic movies were both
second and third.

In France and Italy, national movies
play a relatively important role ac-
counting for a quarter of the re-
ceipts. The American dominance
was most evident in the Nether-
lands, where 90% of receipts came
from American movies.

With 170 million spectators in 1998,
France confirmed its position as the
most important market in the EU-
15. Other significant Member
States were Germany (149 million
spectators) and the UK (136 mil-
lion).

The gain of 21 million spectators
for France in 1998 was partly due
to "Titanic" (20.6 million tickets
sold), but three domestic produc-

tions also achieved excellent re-
sults: "Le Diner de cons" (9.2 mil-
lion), "Les Couloirs du temps - Les
Visiteurs 2" (8.0 million) and Taxi
(6.4 million). In 1999, according to
CNC, Centre National de la Ci-
nématographie, the number of tick-
ets sold decreased to 156 million,
still higher than in 1997. Number
one in box office receipts for
France in 1999 was a national pro-
duction 00 "Astérix et Obélix contre
César" O with 9.1 million specta-
tors.

When dividing the number of ad-
missions by the population, EU citi-
zen goes on average 2.1 times per
year to the cinema, against 5.5
times for US citizens. Iceland is the
only country where the annual fre-
quency per capita reached those of
the US. The EU Member State with
the highest frequency was Ireland,
with 3.4 admissions per capita and
year, followed by Luxembourg
(3.3). In Finland, Greece and the
Netherlands, the frequency was
between 1.2 and 1.3 admissions
per capita per year.
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Figure 3: Box office receipts per
capita (ECU), 1998,
source: Eurostat, AUVIS database

1998 Most seen movie First-runner-up Second-runner-up Top 10 films
Admissions Admissions Admissions| Admissions

Title [1000] % |Title [1000] % |Title [1000] % | [1000] %
B Titanic 3 354 13.2|Armageddon 939 3.7 |Saving Private Ryan 821 3.2 8676 34.2
DK Titanic 1384 12.6(Festen 386 3.5|Tomorrow Never Dies 357 3.2 4086 37.1
D Titanic __17 985 12.11Armageddon 5305 _3.6|The Horse Whisperer.__ 3992 2.7|_49 662 33.4
E Titanic 10 651 9.5 |Mission Impossible 3318 3.0 (Torrente... 2841 2.5| 33118 29.5
F Titanic 20538 12.11Le Diner de cons 8614 5.1 [Les Visiteurs 2 7880.4.6|] 65976 38.8
| Titanic 7921 7.0 |Tre uomini e unagamba 2763 2.4 |Lavita € bella 2491 22| 26271 23.3
L Titanic 129 _9.1 |Saving Private Ryan 41 _2.9 |[Armageddon 40.2.8 402 28.4
NL Titanic 3402 16.9]Armageddon 747 3.4 |Saving Private Ryan 726 3.6/ 8503 45.6
A Titanic 1389 9.1 [Hinterholz 8 598 3.9 |Armageddon 547 3.6 4676 30.7
FIN Titanic 1 042 16.3|Kuningasjatka 276 4.3 |Armageddon 257 40| 2682 42.0
S Titanic 2 167 13.7|Armageddon 593 3.8 [Fucking Amal 567 3.6] 6071 41.9

UK Titanic : . |Doctor Dolittle . : [Saving Private Ryan R N

Table 3: Box office admissions in 1998, top 3 movies in each Member State, share of total admissions, and share of 10 ten films
in total admissions, source: Media Salles
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The average ticket prices in the
EU-15 were higher than in the
United States: 5.4 ECU versus 4.2
ECU. There is a large disparity in
pricing tickets between Member
States, but also between regions
and cities within states.

The highest average ticket price
was recorded in Sweden O 7.4
ECU per admission O closely fol-
lowed by the UK, at 7.2 ECU.

Only in Canada, Portugal (3.1 ECU
each) and Spain (3.6 ECU) were
ticket prices lower than in the
United States.

Adjusted for Purchasing Power
Parity, differences between aver-
age ticket prices would be lower
than shown in the table.

According to Media Salles, the full
weekday price could vary from 5.3
ECU in Leeds to 12.8 ECU in Lon-
don.

In Japan, the average ticket price
was highest, 8.6 ECU. Also in
Switzerland the average ticket
price was higher than in any EU
country, at 7.9 ECU.
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Figure 4: Average ticket price, 1998, source: Eurostat, AUVIS database

Half as many cinema screens per capita in the EU-15 as in the United States

There are over ten thousand cinema theatres in the EU-15, slightly more than in the United States. However,
looking at the number of cinema sites (theatres) per 100 000 inhabitants, there was a higher density in the United
States: 3.5 per 100 000 inhabitants compared to 2.8 in the EU-15.

Sweden and Iceland recorded the highest density with over 9 theatres per 100 000 inhabitants, while in the UK,
the Netherlands and Belgium the density was between 1.2 and 1.3.

In the nineties there was a tendency for traditional cine-
mas to close down, whilst multiplex sites (cinemas with

more than 8 screens) continue to mushroom. [1000]
In the EU-15 there was an average of 2.2 screens per % O
cinema, or nearly 23 thousand screens in total, while in = O =USA ol
the United States there were 3.7 screens per cinema, ey 1 J- 15 ‘
with a total of 34 thousand screens. . 4
_ _ 30 o
In 1990 there were more screens in the United States ¢
compared to the EU-15 in 1998. In the United States, the O
number of screens increased by 44% from 1990 to 1998, O ’
while in the EU-15 the increase was 21%. 0 -
25 —wwwljf,D 7777777777777777777777777
D -
EU-15 USA
1990 18 771 23689
1991 18 937 24 570
1992 18 775 25105 20 |
1993 18 702 25737
1994 19 081 26 586
1995 19 669 27 805
1996 20 691 29 690
1997| 21413 31640 5 ‘ T
1998 22 665 34 186 1990 1991 1992 1993 1994 1995 1996 1997 1998

Table 4: Number of screens (cinema halls) in EU-15,
source: Eurostat, AUVIS database
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Figure 5: Number of screens for the EU-15 and United
States, source: Eurostat, AUVIS database
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Number of: Cinema sites: Distribution of cinema sites (%) (2) | Number Screens: Screens| Numberi Number i Number of
1998 cinema: per 100 000 with 1 with 2 >8 of per 100 000 per| of seats of seats: admissions
sites: _inhabitants screen screens screens| screens inhabitants: cinema| (x1000): per screen per seat
EU-15 (1) 10 461 2.8 : : 22 665 6.1 2.2 : : :
EUR-11 (1) 8393 2.9 : : 18 956 6.5 2.3 ; ; :
B 137 1.3 12 7 43 463 4.5 3.4 107.8 233 236
DK 166 3.1 32 20 8 328 6.2 2.0 50.6 154 218
D 1445 1.8 20 16 16(___4244 5.2 2.9 _.801.3 189 186
EL 319 3.0 84 5 8 360 3.4 11 : : :
E 1329 3.4 29 7 21| 2968 7.5 2.2| 1000.0 337 108
F 2152 3.7 27 12 17(___ 4764 8.1 2.2 989.1 208 172
IRL 66 1.8 4 11 28 259 7.0 3.9 48.0 185 258
| 2159 3.8 74 9 3| 4603 8.0 2.1 : : :
L 8 1.9 29 0] 48 21 5.0 2.6 4.5 213 316
NL 186 1.2 9 14 7 519 3.3 2.8 93.0 179 216
A 222 2.7 28 : 20 454 5.6 2.0 75.5 166 202
P_(1),(6) 217 2.2 52 10 17 330 3.3 1.5 110.0 333 135
FIN 234 4.5 56 16 3 331 6.4 1.4 57.3 173 112
S 839 9.5 63 5 13( 1167 13.2 1.4 198.9 170 80
UK_(6) 722 1.2 11 8 46| 1854 3.1 2.6] . 638.9 345 212
Iceland 25 9.2 0 8 0 26 9.5 1.0 6.2 239 227
Norway 252 5.7 53 11 9 392 8.9 1.6 88.7 226 130
Switzerland 323 4.6 58 14 3 457 6.4 1.4 100.4 220 158
Canada (3) 688 2.3 : : 2486 8.2 3.6 629.0 253 156
United States (4) 9344 35 34 186 12.7 3.7 : : :
Japan : : 1993 1.6 :
Australia (5) 555 2.9 1576 8.4 2.8

(1) 1996 data.

(2) Distribution of cinema sites, source: Media Salles.

(3) 1997 data.

(4) 1982 data.
(5) 1995 data.
(6) Number of seats, source: Media Salles

Table 5: Number of cinema sites number of screens and number of seats, source: Eurostat, AUVIS database

In Luxembourg, the UK and Bel-
gium, over two fifths of the cinema
sites have more than 8 screens. In
Ireland, Spain and Austria, at least
one fifth of the sites are multi-
plexes.

In Greece and Italy single-screen
cinemas have the lion’s share of
the market (84% and 74%, respec-
tively).

The EU-15 has fewer screens per
head than the United States. There
was one cinema screen for every
16 500 EU-15 citizens, as against
one for every 7 900 Americans in
1998. Expressed in screens per
100 000 inhabitants, this would
mean 6.1 for the EU-15, against
12.7 in the United States. Only
Sweden had a higher density, with
13.2 screens per 100 000 inhabi-
tants.

There are over 4.5 million seats in
EU cinemas (excluding Italy, where
no data were available). The aver-
age number of seats per screen
varies from 154 in Denmark to over
300 each in the UK, Spain and
Portugal.

There is also a great disparity be-
tween Member States’ average
admissions per seat and vyear.
Seven Member States had over
200 admissions per seat per year.
Luxembourg, with 316, has the
highest number against only 80 in
Sweden.

eurostat

EUR-11
IRL
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Figure 6: Number of screens per
100 000 inhabitants, 1998, source:
Eurostat, AUVIS database




On average, 276 new films were shown
in 1997 per EU country

There is a great disparity in the
number of films shown in each
Member State.

In ltaly, over 4800 films were
shown in 1998. This was more than
tenfold the number of new releases
in 1997 (no data available for
1998). Nearly 28% of all movies
shown were lItalian and 41% came
from the United States. 382 new
films were shown in 1997 (8% of all
films).

France is the second country in
number of cinema films shown, with
nearly 4 000. France released 465
new films in 1998. But films older
than one year do not attract the top
box-office. For instance, in 1999,
only two of the top 41 box-office
movies in France were older than
one year and they were both re-
leased in 1998. Over 38% of all
movies shown were French and
one third came from the United
States.

m National films
(Cinematographic long
length films produced

) _ ] FIN with 100 % national
Spain also showed a relatively high origin producers)
. . L
_number of movies, with over 1_600 O Cinematographic long
in 1998. In 1997, 481 of the films A length films produced

were released for the first time.

In Iceland, Luxembourg, the UK
and Finland less than 400 films
were shown per country. The new
releases stayed below 200 for all of
them, except for the UK, where 276
new films were released in 1997.

On average, 276 new films were
shown in 1997 per EU country. The
highest number of new releases
that year, was recorded in Belgium,
with 573 films. Belgium had also
the highest number of new re-
leases in 1998, with 480 films.

In the United States, 490 new re-
leases were shown in 1998, slightly
lower than Canada with 509. Japan
boasts the highest number with 555
new films released.

IRL

NL

Figure 7: Number of long length
films produced, 1998, source:
Eurostat, Eurostat, AUVIS database

On average per EU Member State, 14% of the
new releases were of national origin, 38% came
from another EU Member State, while 52% came
from the United States. In the United States,
86% of the new releases were domestic films.
France and lItaly were the two Member States
with highest shares of movies with national ori-

gin.

In the EU-15, 413 long-length films were pro-
duced in 1998, with 100% national origin pro-
ducers.

France was the Member State with the highest
number of cinematographic long length films
produced: 180 in 1998, of which 102 were 100%
produced by France. France was also active with
international co-production, as they made 78
such films.

Italy was second with 92 films produced, of
which 86% were 100% Italian-produced.

The UK was third with 87 films produced, of

which one quarter were international co-
production.
[ ]

Il statistics in focus — Theme 4 — 2/2001

Cinema| National EU-15 us
1998 films origin origin origin
shown| [% oftotal]] [% of total]] [% of total]
DK 561 22.3 47.8 46.0
E 1643 16.1 45.0 45.9
F 3982 38.3 54.8 32.7
| 4 837 27.9 52.9 40.6
L (1) 218 0.6 : :
FIN 384 6.8 29.2 54.7
S 879 29.7 56.1 29.5
UK 325 21.5 28.9 52.9
Iceland 197 2.0
Norway (2) 951 15.4 :
Switzerland (3) 1473 8.4 49.5
United States 509 : :
Australia (4) 796 9.3 43.5

(1) National origin share: 1994.
(2) 1993 data.

(3) US origin share: 1991.

(4) 1994 data.

Table 6: Total cinematographic films shown in 1998,
source: Eurostat, AUVIS database

eurostat




New cinematographic films National EU-15 us Cinematographic of
released for the first time origin 1998 origin 1998 origin 1998| long length films national
1996 1997 1998| [% oftotal] [% of total]  [% of total] produced in 1998 origin
EU-15 (1),(9) 274 276 : 14.5 51.3 : :
EUR-11 (1),(9) 299 305 ; 14.8 : 49.3 : :
B 477 573 480 6.3 41.7 45.2 7 1
DK 183 170 176 13.1 35.2 57.4 23 15
D.(2) 287 286 287 17.4 42.0 50.9 50 39
EL (3) 168 143 : 9.1 26.6 68.5 22 16
E 1.4 524 481 : 16.6 41.5 441 65 47
F 410 417 465 374 53.8 37.0 180 102
IRL 184 166 156 5.8 25.0 73.1 17 :
I (3) 390 382 : 24.3 45.0 47.4 92 79
L 140 231 218 14 36.2 55.0 10 0
NL (1),(5) 256 227 : 11.0 29.3 57.3 18 13
A@3) 254 249 6.0 39.4 48.6 12 7
P_(1),(6) 207 200 ; 35 23.7 66.5 19 12
FIN 162 145 148 54 18.2 55.4 9 4
S 203 201 186 10.8 31.2 57.0 20 13
UK (3) 263 276 ; 15.9 27.5 64.5 87 65
Iceland 198 188 158 1.3 12.0 84.2
Norway 202 218 229 6.1 : 55.0
Switzerland (7),(8) 332 329 350 8.0 34.5 55.8
Canada : 510 509 : : :
United States 420 461 490 85.5 : :
Japan 598 611 555 44.9 18.4 27.4
Australia (1),(7) 278 282 271 10.3 19.3 65.6

(1) National origin and US origin 1997.

(2) EU-15 origin 1997.

(3) National origin, EU-15 and US origin 1997.

(4) EU-15 origin 1992.

(5) EU-15 origin 1993.
(6) EU-15 origin 1996.
(7) EU-15 origin 1991.
(8) US origin 1992.
Table 7: Number of new cinematographic films released for the first time, 1996 - 1998, shares of origin in 1998,
Number of cinematographic long length films produced in 1998, source: Eurostat, AUVIS database

(9) Reflects average

> ESSENTIAL INFORMATION - METHODOLOGICAL NOTES

This Statistics in Focus (SiF) is based on the annual audiovisual services statistics of the AUVIS domain from
Eurostat's reference database New Cronos, Theme 4 Industry, Trade and Services. Some additional data

were added using Media Salles as a source.

Number of admissions

Box o

One s

ffice receipts

creen

Cinema site

Long

length film

Symbols

number of tickets sold.

the turnover from tickets sold, including taxes and other duties.

one cinema hall.

a theatre with one or several screens.

normally at least 60 minutes long.

data not available

eurostat
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Further information:
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